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Why Asia? 
› 800 million global TV audience in Asia.  

› 400 million homes in The Asia Pacific with pay TV.    

› $55.8 billion US in TV subscriptions and license fees in Asia Pacific.    

› 4.6 million Households with 3D TV. 

› $226.5 billion US spent in entertainment and media in Asia. 

› Singapore – USA Free Trade Agreement  

o Reduce tariffs for selling content into Singapore 

o Competitive advantage in comparison to other countries  

o Straightforward import process 

 

ScreenSingapore to be co-located with ATF! 
The strategic coupling of ScreenSingapore with Asia’s leading entertainment TV content market will boost Asia’s 
production industry and encourage more international collaboration. Be it film or TV, the delivery platforms of 
content today are exploding, evolving, and all content is su ject to great and exciting challenges.  b

 
Especially US Pavilion Participants  

 
• 1 all-access exhibitor pass with admission to the market, 

conferences and various networking events 
• Listing in Event Directory 
• List of company name under the pavilion umbrella 
• Access to Connect@ATF – an online directory system to 

access the details of the attendees at the market 
• Dedicated meeting space of 1 table and 3 seats  
• 1 dedicated power outlet socket  
• 1 lockable cabinet   
• Brochure display rack (shared facility) 
• Onsite secretariat support provided by US Commercial 

Service 
 

For more information, contact: 
Dawn Bruno 

US Commercial Service  
P: 212 809 2647 

E: dawn.bruno@trade.gov     

Mary Ellen Guerrlich 
Reed Exhibitions International Sales Group 

P: 203 840 5342 
E: mguerrlich@reedexpo.com  
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